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RESOURCES

Campaign brief

Brochures

Service page(s)

[Internal creative asset archive]
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CAMPAIGN BRIEF SOURCE MATERIAL
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You can find campaign messaging guidance on page 3 of the Campaign Brief.



QUESTIONS TO ASK
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You can find many of these answers in campaign brief – if not, be sure to ask during the 

brainstorming call.

• Who is the target audience?

• What are their challenges/pain points?

• How does this [COMPANY XYZ] service/capability address these challenges?

• What are the 3-4 key messages that will speak to the audience’s need and help achieve the 

marketer’s objective?

• Why now? Why is this campaign important/relevant to this audience at this time?

• What is the service value proposition?

• Connect the value of your offering to your buyer’s problem:

• We help (audience) do (product/service feature) by doing (our service) so they can 

(service benefit).

For your consideration: How can we apply Brand verbal guidelines to the messaging?



END
RESULT
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ANY QUESTIONS?
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